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Produced end to end by my in-house 
team at Fandom, the company 
brand identity targets the consumer 
audience with the fun, excitement, 
and boundless joy that come with a 
love of imagined worlds. It speaks to 
the B2B audience by conveying the 
massive, global scope of Fandom’s 
platform and user base. 

	» LEADERSHIP:  directed the 
scope, process, timelines, talent; 
assembled a task force of cross-
functional leaders to review 
and approve; socialized with 
company employees midstream for 
consensus and engagement.

	» ART DIREC TION: 
challenged and encouraged the 
design team to embrace ambitious 
ideas that speak to the audience.

	» DESIGN:  contributed hands-
on design ideas, crafting various 
aspects and components of the 
finished work.

CONTRIBUTING DESIGNERS:
Dylan Abuel, Nick Tam, Kevin Orzel, Winh Do

PROJECT BRIEF ROLES & RESPONSIBILITIES



CASE STUDY.   THE FANDOM BRANDCORE ASSETS: LOGO, COLOR, TYPOGRAPHY



CASE STUDY.   THE FANDOM BRANDPHOTO & IMAGE TREATMENTS



CASE STUDY.   THE FANDOM BRANDCHARACTER COLLAGES



ICONOGRAPHY CASE STUDY.   THE FANDOM BRANDICONOGRAPHY



GREG - BAR BET

KATIE - IDLE 
CURIOSITY

STEVE - 
ANTICIPATION 

BUILDING

MEG - EXPLORE 
& DISCOVER

ADAM - DOWN A 
RABBIT HOLE

CASE STUDY.   THE FANDOM BRANDFAN PERSONA CHARACTER ART





DATA-FOCUSED
CHARACTER BREAKDOWNS

RELEASE CALENDARS

FAN ENGAGEMENT

CASE STUDY.   THE FANDOM BRANDCUSTOM SOCIAL



GRIDSQUOTES NEWS

CASE STUDY.   THE FANDOM BRANDSOCIAL TEMPLATES





CASE STUDY.   THE FANDOM BRANDLIVE EVENTS & EXPERIENCES



CASE STUDY.   THE FANDOM BRANDPRESENTATION TEMPLATES





INTRO CARD

TITLE CARD

TRANSITION

END CARDLOGO INTRO

LOWER THIRD

BANNER

END CARD + CTA

CASE STUDY.   THE FANDOM BRANDBRAND MOTION



CASE STUDY.   THE FANDOM BRANDCORE PLATFORM HOMEPAGE & NAVIGATION



CASE STUDY.   THE FANDOM BRANDGLOBAL OFFICE BRANDING



CASE STUDY.   THE FANDOM BRANDGLOBAL OFFICE BRANDING – ILLUSTRATION DETAILS





max@maxspector.com

www.maxspector.com
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