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DESIGN CASE STUDY

THE FANDOM BRAND

Design leadership, strategy, & execution






PROJECT BRIEF ROLES & RESPONSIBILITIES

Produced end to end by my in-house .
team at Fandom, the company el ok e s
brand identity targets the consumer rdopprow;sediaized with
audience with the fun, excitement, consensus and engagement.
and boundless joy that come with a » ART DIRECTION:

challenged and encouraged the

love of imagined worlds. It speaks to design team to embrace ambitious

ideas that speak to the audience.

the B2B audience by conveying the

» DESIGN : contributed hands-

on design ideas, crafting various

massive, global scope of Fandom’s

aspects and components of the

finished work.

platform and user base.

CONTRIBUTING DESIGNERS:
Dylan Abuel, Nick Tam, Kevin Orzel, Winh Do



FANDOM RED FANDOM YELLOW FANDOM PURPLE

HEX FAOOSA HEX FFC500 HEX 520044

RGB 250, 0,90 RGB 255,197, 0 RGB 82,0, 68
CMYK0,99.47,.0 CMYK0,22,99.0 CMYK 63,100, 40,43
PANTONE 2040C PANTONE 7406 C PANTONE 261C

A a B b C C LIGHT BLUE CORNFLOWER CRIMSON CREAM
HEX 86D7DC HEX 6A68CE HEX 9BOO4E HEX F9EDD8
RGB 134, 215, 220 RGB 106,104,206 RGB 155, 0,78 RGB 249,237, 216
CMYK 44,0,16,0 CMYK 67, 65, 0,0 CMYK 29,100, 50, 14 CMYKO,5,16,0
PANTONE 2198 C PANTONE 2725 C PANTONE 227 C PANTONE 9202 C

LIGHT GRAY PURPLE BLACK BROWN DARK GRAY

HEX 838D86 HEX 280033 HEX C16900 HEX 3A434B

RGB 131,141,134 RGB 40, 0, 51 RGB 193, 105, 0 RGB 58, 67,75
CMYK 54,34,44.4 CMYK 32, 95, 41,57 CMYK 19, 65,100, 6 CMYK 74, 61, 54, 40
PANTONE 430C PANTONE 275C PANTONE 159 C PANTONE 432C
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CORE ASSETS: LOGO, COLOR, TYPOGRAPHY CASE STUDY. THE FANDOM BRAND



PHOTO & IMAGE TREATMENTS




CHARACTER COLLAGES CASE STUDY. THE FANDOM BRAND @ M. SPECTOR



L

ICONOGRAPHY ........................................................................................................................................................................................................................................................... CASESTUDYTHEFANDOMBRAND ........... @ M.SPECTOR




\M - DOWN A
BBIT HOLE

FAN PERSONA CHARACTER ART







RELEASE CALENDARS

FAN ENGAGEMENT CHARACTER BREAKDOWNS
DATA-FOCUSED

CUSTOMSOCIAL ....................................................................................................................................................................................................................................................... C ASESTUDYTHEFANDOMBRAND ........... @ M.SPECTOR



QUOTES GRIDS NEWS

SOCIALTEMPLATES .............................................................................................................................................................................................................................................. C ASESTUDYTHEFANDOMBRAND ........... @ M.SPECTOR






LIVE EVENTS & EXPERIENCES CASE STUDY. THE FANDOM BRAND @ M. SPECTOR



PRESENTATION TEMPLATES CASE STUDY. THE FANDOM BRAND






INTRO CARD

TITLE CARD LOWER THIRD
TRANSITION BANNER
LOGO INTRO END CARD END CARD + CTA

BRANDMOTION ......................................................................................................................................................................................................................................................... C ASESTUDYTHEFANDOMBRAND ........... @ M.SPECTOR



. HOMEPAGE & NAVIGATION CASE STUDY. THE FANDOM BRAND




GLOBAL OFFICE BRANDING CASE STUDY. THE FANDOM BRAND @ M. SPECTOR



GLOBAL OFFICE BRANDING - ILLUSTRATION DETAILS CASE STUDY. THE FANDOM BRAND @ M. SPECTOR



FOR THE LOVE OF FANS



max@maxspector.com

www.maxspector.com
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