MAX SPECTOR

DESIGN CASE STUDY

CLIENT BRAND HIGHLIGHTS

Graphic design, art direction, & production






PROJECT BRIEF ROLES & RESPONSIBILITIES

The power of design is to make the » LEAD DESIGN: honds-on
esign tor all projects shown here,
hidden visible, the visible relevant, either in collaboration or as the

sole designer.

and the relevant of passionate AT DIRECTION. o

concern. The JOb Of d_eS]_g]_’]_ ]_S tO collaborative projects, | led the

team and contributed as a designer.

spark intrigue and curiosity—to T —

captivate the user and inspire them relest menagemen, fimeines
rust-building, listening, and
to disregard distractions and focus honoring the client as partner and

subject matter expert.

on your message—and of course,

DESIGN AGENCIES OF RECORD:

Chen Design Associates and my independent

always, to tell unforgettable stories. st ot



COFFEE CULTURES BRAND & RETAIL CASE STUDY. CLIENT BRAND HIGHLIGHTS @ M. SPECTOR



TRADEMARKS & MONOGRAMS @ M. SPECTOR



VERVECOFFEELOGO .................................................................................................................................................................................................................................. CASE STUDYCLIENTBRAND HIGHLIGHTS ........... @ M.SPECTO R



\V]ENIUS

SPIRITS=X

DISTILLED IN < SANTA CRUZ, CALIFORNIA

VENUS SPIRITS LOGO & PACKAGING CASE STUDY. CLIENT BRAND HIGHLIGHTS @ M. SPECTOR



ENAMEL STEEL MUGS |||

SET OF 2
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CRAFTSMAN AND WOLVES BRAND & COLLATERAL
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SINGLE MALT WHISKY

»\V]E NUS

SPIRITS< — PRESERYE €0, cacronnia COPPER POT STILL ¥
AMERIGY

FORT MASON CENTER

SAN FRANCISCO

LOGOTYPEs&LOCKUPSCASESTUDYCLIENTBRANDHIGHLIGHT ............ @ M.SPECTOR
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A TOOLKIT FOR CREATIVES AND

STRATEGISTS
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SHAPESHIFTER i bEsTER Funpausnas Archetype
! |PROVOCATEUR % e
! ISHAPESHIFTER CREATOR e
gy SRR °
STRENGTHS Changeability. Adaptability. Ability to navigate varying levels
Lo .
of R STRENGTHS Creativity. Imagin
Developed aesthet
cHALLENGES

Shifting alliances and loyalty. Instability. Prioritization of
personal agenda. Fickleness. Mischief. CHALLENGES

Over-dramatizati

a failure to make c R E A O R
mediocrity. Judgn

A chameleon at heart, THE SHAPESHIFTER can move in and out of any

situation with ease and style. Sometimes acting as a catalyst to| help others THE CREATOR has a passionate 1

get past their obstacles, the Shapeshifter chall themto question their pioneer. Creating offers a means of|

assumptions and beliefs. Changing roles and personality characteristics are seems. The Creator is highly imagin:

hallmarks of this archetype. The Shapeshifter is highly adept a{ molding into This archetype often appears in en

whatever a given situation requires in order to energetically move people and and a unique point of view. The Cr|
circumstances toward greater understanding or resolve. \_ J

innovation, invention and re-interpx\ /
expression, the Creator is dedicated, hard working and achievement oriented. J
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ARTIST

Archetype 2! CREATOR 1 JupGE

ARTIST § ENJREPRENEUR § PATRI/
5! STORYTELLER 5! RULEF
2! VISIONARY H

STRENGTHS Expression. Creativity. Focus. Inspiration. Unorthodox Dominion. High-status. Leadershij

perspective. Channeling the fullness of the human|experience
into tangible forms.

CHALLENGES Take on too many projects/challenges. Fear of failure. Easily

ol and chaos. Entitled arrogance.
falling into cliches: starving artist, Mad Genius.

ghteousness.

THE ARTIST has the capacity to make the ordinary into the extrdordinary.
Characterized by boundless curiosity, playfulness, deep emotion, and access to a

ontrol, and is motivated to lead.
he Ruler’s position is earned or ¢

rich source of inspiration, the Artist makes visible that which mightnot otherwise quest. And in contrast to the Pat

be seen. This archetype possesses an intense motivation and deep [psychological otect. Instead, the Ruler must de
and emotional needs to manifest the power of expression. The Artist experiences

competence before taking contr
and interprets life by using and going beyond all the five senses. This archetype

ng in creating structures, organ

is known to challenge, dispute and reframe society’s most revered\concepts. J Ous, fruitful and constructive.
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ARCHETYPES IN BRANDING BOOK & CARD SET CASE STUDY. CLIENT BRAND HIGHLIGHTS M. SPECTOR
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RCHANTS OF IMPECCABLE CHARACTER & INTEGRITY
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or SAN FRANCISCO, CALIF. §
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M AKEHISTORY

BROWNIE & MADAM BRAND & PACKAGING




EDITORIAL & PUBLISHING

SOLN: / E

soluTioNs

W/ F

Focal point. THE PART
F THE DESIGN THAT IS
MOST EMPHASIZED.

Asymmetr
ARRANGEMENT OF
DISSIMILAR OR UNEQUAL
ELEMENTS OF EQUAL
WEIGHT ON A PAGE.

Type alignment. THE
TY

OR ARRANGEMENT
OF SETTING TEXT TYPE;
FOR EXAMPLE, FLUSH
LEFT/RAGGED RIGHT.

Balance. an EqQuaL
DISTRIBUTION OF WEIGH

Letterspacing‘ THE SPACE
BETWEEN LETTERS.

Symmetry. THE BALANCED
ARRANGEMENT OF SIMILAR
OR IDENTICAL ELEMENTS
SO THAT THEY ARE EVENL
DISTRIBUTED ON EITHER
SIDE OF AN IMAGINARY
VERTICAL AXIS, LIKE A
MIRROR IMAGE.

LET US MERGE

OUR LIGHTS
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WILL BE ADDED TO LIGHT

and our paths will be

Rav Avraham Isaac Kook

I1GROT. VOL. 1
LETTER 184

Congrega

HOME STUDY GROUPS

MOBILE APP
DEVELOPMENT

ENGAGEMENT
THE CENTER ror
PROGRESSIVE JUDAISM

CONFERENCES

BUILD A ROBUST
MUSIC PROGRAM

ARTIST-IN-RESIDENCE

« Contomporary Jowish Musoum
+SFMOMA Do Young + Others

on Beth Sholom as a role model and innovator

in the changing world of American Judaism.

With fun

pand our dynamic concentrations in

al Action, and Culture as P

rom the Unite + Ignite

ctice.

RITUAL
s on Kavvanah - Intention
(concentration on the meaning of words recited.
tho act portormed, or thoological goal)

e

CASE STUDY. CLIENT BRAND HIGHLIGHTS

+ Sustainable food practices
« Create our own garden

« Partner on food security issucs

Croate lasting partnerships




KAVU THRESHOLD
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max@maxspector.com

www.maxspector.com
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